ORAL PRACTICE 2007 – 2008 уч. год
2-nd Year Examination Topics

No. 1.
ECONOMICS

1. Economy and economics. Economics as a social study.

2. Economics as the study of choices made in the world of scarcity.

3. Opportunity cost.

4. The  basic factors of production. 

5. Macro- and microeconomics

No. 2
ECONOMIC SYSTEM

1. How can an economic system be described?

2. Give the three invisible forces that effect an economy.

3. The three basic economic issues.

4. Different approaches to solve the three basic economic questions.

5. Economic systems: traditional, command, market, mixed, and transition economies.

6. How do you characterize the economy of Belarus?

No. 3.   PROFESSION OF AN ECONOMIST

1. The subject-matter of economists’ activities.

2. Fields of economists’ activities.

3. Degrees in economics.

4. Outstanding economists.

5. Your plans for future.

No. 4. BUSINESS  CYCLE,  INFLATION AND  UNEMPLOYMENT

1. What’s the essence of a business cycle?

2. Internal and external causes of the business cycle.

3. Inflation and hyperinflation. The inflation rate.

4. The price level and the consumer price index.

5. The adverse effects of inflation.

6. Types of inflation.

7. Types of unemployment.

No. 5.   BANKING

1. Types of banks.

2. The main sources of profit for commercial banks.

3. Extension of credit as the most important banking activity.

4. Personal loan and overdraft.

5. Banking services.

6. Remote banking.

7. The role of Central Bank in economy.

8. Functions of the Federal Reserve System in US.

9. Financial institutions in US.

No. 6.  MONEY AND MONETARY POLICY. FISCAL POLICY.

1. Money functions.

2. Different kinds of money.

3. Forms of money supply.

4. Potential problems resultant from increased money supply.

5. Instruments of monetary policy.

6. The essence of fiscal policy. Budget deficit and surplus. Balanced budget.

7. Expansionary and contractionary fiscal policies.

8. The role of Keynes’s ideas in the world economy.

9. Automatic stabilizers.

No. 7.  SUPPLY  AND  DEMAND

1. Definitions of supply and demand.

2. Kinds of goods: normal, inferior, related, substitutes, complements.

3. Supply determinants. Demand determinants.

4. The law of supply. The law of demand.

5. The law of supply and demand.

6. Equilibrium price and quantity.

No. 8.  MARKET  STRUCTURE

1. What determines a market structure? The four basic market structures.

2. Pure competition.

3. Monopoly.

4. Oligopoly.

5. Monopolistic competition.

6. Market leaders, challengers and followers.

No. 9. INTERNATIONAL  TRADE

1. International trade as a form of specialization.

2. Absolute and comparative advantage.

3. Free trade and protectionism.

4. Arguments for and against free trade.

5. Forms of protectionism.

6. WTO. 

7. The role of international trade for Belarus.

No. 10.  GLOBAL ECONOMIES and GLOBALIZATION

1. Global Economies

2. Global International Organizations and Companies

3. Globalization, Pros and Cons

No. 11.  COMPANY  STRUCTURE

1. Business entity. Subdivision of entities according to the type of their business activity. The three basic forms of business organization.

2. Sole proprietorship.

3. Partnership.

4. Limited companies.

5. The board of directors.

6. Which form of business organization looks more appealing to you?

7. Company restructuring.

No. 12.  MANAGEMENT

1. Definition of management.

2. Nature of management.

3. Changing work environment.

4. Managerial skills. Decision making.

5. Levels of management.

6. Management functions. 

7. What do you think makes a good manager?

No. 13.  ACCOUNTING

1. Functions of accounting.

2. Nature of transactions.

3. Bookkeeping and accounting.

4. Main accounting documents: balance sheet, cash flow statement, income statement. Describe balance sheet in detail.

No. 14.  MARKETING

1. The concept of marketing.

2. Market research, market segmentation, target market.

3. Process of marketing.

4. Marketing strategy and marketing program (the four Ps).

5. What are, in your opinion, prospects for marketing in Belarus, in particular international marketing?

No. 15.  ADVERTISING

1. Promotional tools.

2. The purpose of advertising.

3. Pros and contras of advertising.

4. The types of advertising.

5. Problems in setting advertising budgets and assessing the effectiveness of advertising.
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